
Advocacy & Activism

Strategy, Tactics, Communication

 Think local

 Think small

 Think about impact

 Be a “force multiplier”

Who has to hear you/who wants to hear you vs. who does not have 

to or want to hear you

What matters

 Be vocal and visible

 Relationships matter

 The “pebble in the shoe”

 Use technology . . . But don’t forget lo-tech







Pro-Active and Reactive Simultaneously

Examples: Pro-actively get to examine a textbook. React to 
what is published and demand corrections.

Understand free speech vs. threats vs. lies: Everyone has the 
right to freedom of speech – but why are they opting to 

spread lies and incite hatred?

WHERE? WHO?

Family (especially children/grandchildren, friends, neighbors, 
congregants

Media, educators, government, clergy, communal leaders, 
corporate

Be concise, civil/polite, firm, warm (where possible), non-
confrontational (where possible) 


